Problems in Public Management – Media Relations

Political Science 511-M

1st Summer Session 2009
Instructor: 
Nancy Lindemeyer



Work Phone: 373-3642



Cell Phone: 430-6082



Email: nancy.lindemeyer@greensboro-nc.gov 

Course Objective:
This course is designed to provide students a working knowledge of the media and its use by governmental and not-for-profit organizations to achieve organizational goals.

Course Approach:

Classes will be seminar style with general discussion. Students are encouraged to share their experiences and opinions regarding covered topics and to participate in class discussions. Guest presenters will address the class on various topics associated with the course.

Text: 

On Deadline: Managing Media Relations, 4th edition, Carole M. Howard and Wilma K. Mathews: Waveland Press (2006).

Grading:

The final grade for this course will consist of the following:


Class Participation & Attitude

20%


Speaker Questions


15%


Media Summary 


10%


News Release



15%


Crisis Interview


20%


Exam




20%

Attendance:

Students are expected to attend all class sessions. If you have an emergency and must miss class, please contact me as soon as possible.

Classes:

Wednesday evenings from 6:30 – 9:30 pm

May 20: Media Relations Overview

May 27: Meet the Media

June 3:  Tools of the Trade

June 10: Social Media

June 17: Crisis Communications & Exam

June 24: No class
Schedule:

(Read Chapter 2 prior to first class – prepare 2-3 questions for speaker)

May 20: Media Relations Overview
Introductions
Media Relations Overview

· What is Media Relations?

· Why is it important to work with the media?

· Media relations programs, policies and plans
Guest: Gail Murphy, Director of Marketing and Communications for the Greensboro Convention & Visitors Center 
Assignment for May 27 class:

· Read Chapters 3 & 5 / Prepare 2-3 questions to ask reporter

· Visit blog, read newspaper, watch television news, or listen to radio news, then draft 2-3 paragraph summarizing differences between any two

May 27: Meet the Media 

  Review media assignments

  Meet the Media 

· What is - and isn’t - news?

· Who is the media? 

· Making the best of your media interactions

Guest: Amanda Lehmert, News & Record reporter

Assignment for June 3 class: 

· Read Chapters 4 & 8 / prepare 2-3 questions about media tools
June 3: Tools of the Trade / Interviews / News Releases / PR Campaign
· Tools of the Trade

· News Releases 

· Interviews

· Anatomy of a PR Campaign

Guest: Elaine Tricoli, Communications Manager, American Express
Activity: Communications Tools – break into groups

Activity: News Release Scramble – break into groups

  Assignment for June 10 class:

· Read Chapter 6 / Draft news release / Develop 2-3 questions about Social Media

June 10: Social Media
Review news releases
· What is Social Media?

· How does it differ from traditional media?

· How is it used in media relations?

Guest: Stephanie Skordas, RLF Communications
Handout: MPA Alumni List

  Assignment for June 17 class:

· Read Chapter 10 / Interview pr professional about a crisis situation they faced
June 17: Crisis Communications
· Developing a crisis plan

Review crisis interviews

Exam
