CARS Receives $327,386
USDA Grant

Understanding the need
for problem-solving and deci-
sion-making from a global
perspective within the U.S.
fiber, fabric, and related prod-
ucts manufacturing and distri-
bution workforce, CARS pro-
fessors Nancy Hodges, Gwen
O’Neal, and Tu Watchraves-
ringkan sought funds from the
United States Department of
Agriculture to develop stu-
dent’s problem solving, critical
thinking and teamwork skills.

Funded in the amount of
$327,386.00, the project will
be conducted through a col-
laborative partnership forged
among a variety of stake-
holders, including faculty at

three partner U.S. institutions — were developed based on

UNCG, lowa State University,
and South Dakota State Uni-
versity, faculty at collaborating
institutions in Thailand

needs.

Modules will be designed
to develop students’ skills in
problem-solving, interpersonal
communication, leadership,
and decision-making abilities.
Students will learn the value of
teamwork through cross-

(Burapha University), Austra-
lia (Royal Melbourne Institute
of Technology University),
and Russia (Kostroma State
Technological University and
St. Petersburg State Univer-
sity of Service and Economy),
as well as industry partners in
the four countries. institutional group projects at
Obijectives of the project the same time that they learn to
are to: (a) develop educational understand and respect the
materials and collaborative diversity of cultures and per-
student projects designed to  spectives that are fundamental
foster global competence, (b) in the global economy.
develop modules that synthe- Globalization has become
size educational materials and critical to remaining competi-
collaborative projects, and (c) tive, as the low cost of produc-
deliver these modules within  tion in developing countries
existing undergraduate has led most U.S. companies to
courses. Project objectives  outsource at least a portion, if
not all of their products. As a
result, companies require pro-
fessionals who are competent
in dealing with global issues.

discussions with industry
partners to ensure that prod-
ucts, results, and outcomes
are relevant to U. S. industry

Advisory Board Member Gives Technology Gift

Robin Davis, Co-Owner and Designer, Mack and Mdckated to the CARS department, Lectra
Hardware and Software which complements the exjstguipment in the CAD lab. The addi-
tional digitizer and vertical cutter/plotter brintfee equipment to the level needed to accommodate
all students. In addition, the gift consisted ¢flaxLm Server, DiaminoFashion software, operat-
ing system and tools as well as other accessoRebin joined the CARS Advisory Board in

2003 and has served faithfully since that timee Bhan active supporter of the Department, par-
ticipates in the Executives-In-Residence Day atitisiand Symposium, and provides internship
opportunities for CARS students. Our appreciaf@mrRobin’s support is beyond measure.
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Rick Smyre, Presi-
dent of the Center
for Communities of
the Future, was the
keynote speaker at
the annual Fall Sym-
posium sponsored
by the CARS Advi-
sory Board. Smyre
is an internationally
recognized futurist
specializing in how
communities can successfully adapt to a rapidlyghey
economy and society. He has seen these challéngieand
as the CEO of a textile yarn spinning firm, chaimad an N.C.
county school board and chairman of a county chambe
commerce. He is an architect of the new fieldrmblecular
leadership” and “community transformation.” Smyeestspo-
ken at the last thirteen World Future Society Cogrfees. His
address entitledddapting to a new world: Becoming leaders off

Transformationwas both enlightening and provocative.
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The annual Executives-in-Residence Day, co-spodsuye¢he
CARS Advisory Board was held on September 26, 2(8X1-
dents participated in th&orkshop on Leadership:Lessons of
Experiencepresented by Laura Santana and David Dorn, both
affiliated with the Center for Creative Leadership.addition,

the special lecture for the day was given in therabon by Mr.
James C. Leonard, Ill, International Market SolnsioLLC.
Students also took advantage of the Fall Careerevamts.

# (%

The Young Menswear Association Scholarship Fundchvh
supports students in the CARS department, announcgelp-
tember the “School Ambassador Program” in which ivem
schools are paired with one YMA Governor from itsad of
Governors. The School Ambassador assigned to GABSrt
Kennedy, Keltex Company. The School Ambassadograr
links the YMA Fashion Scholarship Fund Board of &mors,
sponsoring companies, member colleges and uniiesrsihd
scholars to identify future YMA scholarship recipig, mentor
current scholars, and facilitate internship placemmevith YMA
Fashion Scholarship companies.

Design Scholarship

A dress designed and made
by Kelly Cox, a 2007 gradu-
ate of the Apparel Product
Design concentration, was -
exhibited October 29 througl|
November 12 in the Art De-
partment Gallery at Californi
State University, Los Ange-
les. The exhibit was a juried
exhibit of work by both un-
dergraduate and graduate &
students, as well as faculty - r
who are members of the Inte
national Textile and Apparel
Association. Kelly's dress
(modeled at rightyvas her
response to an assignment i
APD 545: Experimental Ma- _{1

terials, Spring 2007; student L

were challenged to drape a

dress using one continuous 4-yard length of faliflhout mak-
ing any cuts in the fabric.

Also part of the de-
sign exhibit at ITAA
in California was
Melanie Carrico's
dressSpiral Dress
571 The silhouette
for this bias dress
was inspired by
Halston’s tube
dresses from the
1970s. The basic
pattern was devel-
oped with intention
for manipulation
into many different
styles. The pattern
for this two-layered
variation was di-
vided into four sec-
tions of alternating black and white silk organza.

Spiral Dress 57t
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tiles Research Journa5(4), 279-
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and Textiles Research Journal,
25(4), 323-348.

Hodges, N. N.& Hegland., J. (2007).
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Dressers. In D.C. Johnbson & H. B.
Foster (Eds.)Dress Sense: Emo-
tional and Sensory Experiences of
the Body and Clothe©xford: Berg
Publishing. 156-169.

Hodges, N. N.& Karpova, E. (In press).
Women and Higher Education in
Russia: Preparation for Careers in
the Apparel IndustrnyClothing and
Textiles Research Journal.
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cial Behavior of Hispanic Ameri-
cans, In J. J. Xiao (Ed Advances in
Consumer Financial Behavior Re-
search Springer Publishing Co.,
New York, New York.
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lic of China, South Korea, and Thai-
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tional Journal of Consumer Studjes
31(6), in press.

Watchravesringkan, K., andYurchisin,
J. (2007), A Structural Analysis of
value Orientations, Price Percep-
tions, and Ongoing Search Behavior:
A Cross-Cultural Study of American
and Korean Consumelsiterna-
tional Journal of Consumer Studjes
31 (3), 272-282.

Zurcher Wray, A. &Hodges, N. N (In
press). Response to activewear ap-
parel advertisements by US Baby
Boomers: An exploration of cogni-
tive versus chronological age factors.
Journal of Fashion Marketing and
Management.
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Presentations:

Brown, V. S. and Kincade, D. H. (2007,
November) Asortment Planning
Among Bridal Retail BuyersITAA
Annual Meeting, Los Angeles, CA.

Carrico, M. (2007, Novembersmock-
ing, tucking, pleating, shirring, and
more: Traditional and innovative
methods of manipulating fabric for
use in textile product designIAA
Annual Meeting, Los Angeles, CA.

Ha-Brookshire, J. andodges, N (2007,
November)input is Always Greater
than Output: Comparing Consumers
Clothing Acquisition and Disposal
ExperienceslTAA Annual Meeting,
Los Angeles, CA.

Eason , K. antHodges, N (2007, Novem- Watchravesringkan, K. and Kim, Y-H.

ber). I'll Give you Your Body and
You'll give me Mine: The Lived Ex-
perience of Contemporary Female
Body Modification ITAA Annual
Meeting, Los Angeles, CA.

Shouli, R.andHodges, N (2007, Novem-
ber). Exploring the Decision-making
Process of Men's Underwear Con-
sumersITAA Annual Meeting, Los
Angeles, CA.

Watchravesringkan, K. , Yurchisin, J.,

(2007, November)Predicting Con-
sumers’ adoption of highly techno-
logical fashion productdTAA An-
nual Meeting, Los Angeles, CA.

Yan, R-N.,Watchravesringkan, K., and

Yurchisin, J. (2007, Novemberhe
role of emotion in the service quality-
satisfaction relationship: Evidence in
the context of Apparel Specialty Re-
tailers. ITAA Annual Meeting, Los
Angeles, CA

and Yan, R. (2007, Novembe@ross Yurchisin, J and Whitenack, K. (2007,

-cultural comparisons of price per-

'+ ception between Canadian and Tai-
wanese consumers: A multi-group
analysis approachTAA Annual
Meeting, Los Angeles, CA.

November).From Engagement to
eBay: Why brides sell their wedding
gowns on eBayTAA Annual Meet-
ing, Los Angeles, CA
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Jung Ha-Brookshire received the 2007 Internatidmtile
and Apparel Association Fellowship which was awdrdethe
Annual Meeting in Los Angeles. The award was baseHer
work as a graduate student while pursuing her éegtre
UNCG. Dr. Ha-Brookshire completed the Ph. D. dedre
May 2007 and is currently employed as an Assidtaotessor,
Department of Textile and Apparel Management, Unsii of
Missouri-Columbia.

The above photo by Megan Cobb was the overall winne
of the Study Abroad Photo Competition. Megan com-
pleted her undergraduate degree in August. Théopho
was taken in Australia while studying abroad in New
Zealand.

March 27-29, 2008 UNCG will host "Between the Lindanovation in Art, Architecture, and Design," ign, Art, and
Technology Symposium 2008. Of special interesheo@ARS department will be an exhibition in theditiGallery by
Maggie Orth of International Fashion Machines amesentation by Mackey McDonald, current CEO ofG&tp. The
Department of Consumer, Apparel, and Retail Studiese of several co-sponsors of the Symposium.



